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　　FOURIN’s information gathering and research activity in China began in 1989.  At that time 
China’s annual vehicle production stood at only 580 thousand units. With more than 20 years of experi-
ence, FOURIN can provide in-depth reports on the Chinese automotive industry which you cannot find 
anywhere else.
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Automakers’ Product Strategies for the Expanding China Market
●Size: A4 / 280 pages+CD ●Scheduled Publication Date: Nov. 30, 2010 ●Price: 120,000 JPY (shipping included but VAT for Japan orders)

　　The Chinese automotive industry 
has overcome the global financial crisis of 
fall 2008, boosting production as well as 
sales to over 13 million units in 2009 
becoming the world’s top vehicle super-
power. Growth did not slow down in 2010 
either, production and sales reaching 
approximately 9 million vehicles in the 
first half of the year. Consequently, the 
China Association of Automobile Manu-
facturers revised its full-year forecast 
from 15 million units to 16 million units 
in August 2010.
　　With vast land area and population 
of over 1.3 billion persons, China, which 
became the world’s second largest 
economic power in 2010, is likely to press 

on toward motorization and see continued 
growth of the vehicle market. As such, the 
rise in vehicle production capacity over 
the past decade is projected to continue 
(see graphs below). In addition, the 
central government, which is promoting a 
shift from export demand to domestic 
demand to boost economic growth, is 
gradually fortifying its policy to advance 
the vehicle industry, whose growth rate 
surpasses GDP growth, as a strategic 
sector.
　　In the meantime, China is facing 
deepening problems, such as tightening 
crude oil supply and air pollution by emis-
sion gases. Moreover, the international 
community is raising its voice requesting 

China to reduce carbon dioxide emission 
as the largest energy consumer of the 
world (IEA data).
　　In these circumstances, sustaining 
the industry’s pace of growth, the 
Chinese government attempts to shift the 
demand structure of the automotive 
industry toward downsized and low fuel 
consumption vehicles while keeping up 
support for Chinese manufacturers. 
　　It is firmly believed that this publica-
tion which offers underlying information 
on the Chinese automotive industry will 
serve as an invaluable source of informa-
tion for those conducting business related 
to China’s automotive industry, and 
contribute to further business expansion.

China: Change in Annual Vehicle Production Capacity by Type (1998-2010 Actual, 2011-2015 Plan)

Invaluable Intelligence and Data 
　　　　　　　　to Support Any Automotive Business in China
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