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Chapter One: Current Situation and Perspective of Strategic Vehicles for Emerging Countries
1. Emerging Market Expansion Strengthens Importance and Influences of Strategic Compact Vehicles Globally
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*Korea Potential for Compact Vehicle Demand Increases, Improvement of Economic and Industrial Environment Required

Chapter Four: Outline of Strategic Utility Vehicles
*Daihatsu Terios/Toyota Rush

* Taiwan : Seeking Survival through Overseas Operation, Motorcycle Replacement Demand to Boost Vehicle Demand at Home
*Thailand : Aiming at Two Million Unit Production with Eco Car, Pickup Truck Market Follows Downward Trend
*Indonesia : Market with 200 Million People Becomes Leading Auto Production Country in ASEAN

Malaysia:Roadmap to Capture Global Competitiveness Required in Industry Growth Policy
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*Pakistan:Required Stimulation Package to Achieve Half a Million Unit Vehicle Production in 2011

*Ford Ranger/Everest

Chapter Five: Outline and Current Condition of Emerging Countries Globally

Chapter Three: Outline and Strategy of Strategic Vehicles for Emerging Countries - China: Tougher Competition in Compact and Basic Segments to Attract Middle Class Family
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*Brazil : Industrial Foundation Building Policy to be a Pillar of Ultra Low Cost Vehicle Production
*Russia: Wealthy Class Led Market Recovery, Expectation for Industrial Modernization Rose in a New Development Phase

*Publishing date and contents are subject to change without notice.

page®

Sarnp‘e

partly  due W oun emegence  of  cowsris ne seilinad o peodsction amd  developed s e amenging  markets Froin wury amd pernel mohilsty iems  Central and Tastern Furpe i selatively govemmant findod futional G prgren Complemuntary frmsportation, ko

1. Emerging Market Expansion Strengthens Importance

Tt tonte O + Vakilel P
and of St g P Gl y
. vohicke component prodoction from the  cortiin ureos und commtrien I it
Osignificance of Stiategie Compacts in
i 1y 0 W
g Ma doveloped 10 the omengme mtions deminds from both dddes Wil the

Fmenging markets sccomsted for 41%
af the global wohicl sbs m 2007,
doubling from 23% m W98 when lhe
kit was Wit by the Ak Crmaticy
Crisms This is the nosabl of o gradual
vebicle markel growth i developed
ot arad 8 taptd ket expunlin i
amcrging conmines iy in Asa i the
last 1 vears This tend is expecied
cootiiie for sooer 10 veurs sod the
aneaging markets radin B opodad
netachh S0 by 2015,

Finerging warkets accomtnng (o mon:
fhumy 30% of ghohal vehicke siles meuns
thinl s vipping o b consimg fo the globul
aste filiery. Mol eaby the globsil e
lusry s parker shits from the
ddevebopeil by the emunging comtrics, bt

Al e it avad s ks inidusey
I develuped natkine el the Seiditig
fosce of the hasic wchonloges and
product developent for 3 furesecable
e ™
Iniéistive i pdiet concept milking s
their murbet sive oweals hall of e
globul uilomobive ssbes volume. Ty
ineviubly e ot emepay makis
have greuter guicniny in e tocheical
spevification. mukmg process it whadlh
st makas  cowsnide mrdets sl
cimmer clusiers o foeue mind 16 give @
o priority.

Gilohal muomutive masincumens e
et frctemsing vehicle siles by il
b cimplanal betwes the develupal
amd e emergng  matioms  kunching
global products which are glabally

glotal market dhasy wis docded by
oprmized prochet cosbination of ghohal
and local prectucts by the sty 2000° the
bumness modd of  istodecing b
peoddias, Ay depmasingd o e
duveped market, inio emerging ket
ul T coot has bet docpeasiog since U
carly 2005 This is becsuse conuets
i th cmerping sarhels won b ws v
nccess o vehiche informutinn ficugh the
tcened and sl becmie the  laiest
podiicts e requited  for  suln
manfstisers o meet and fever s
necege belent-standund  products  frn
diseloped puifms

bl mitomative manubiciurees luve
boon deupeming  ddependoney o the
emerging markets in woms o ouly ol
mles  volume  but of  fimmcisd

s pont shills fi concept desegming,  competilive il bunching ewclasve perfimnces Vehicle sthis growih i
oot ll&‘\l!llb‘“lllﬁ ol vobcle and prodices which sy competitive lecally i menging markets from 2002 10 2007 was

Wehicle Market in Forecast Market ountries

[I—re—r—
Upper s contiered compit el ishiten vehicls

Ervmigieg Warhn
apar proslacts i cormpuact ared bemer price pasngs
R p———

1akn comsarerrs gy s wel by mathis

g <lass comuresl ruibypurpass veliisle sarken

it el ot e g s
o b il bk parts prodies

Frngesm o e oo

Future il Vahicie Maraet in Devslope Cosmine
Mot mmprtmncs o cevismdhy e chie v e e

e
ot o s et e s s i
i e igh the ccctypam o s=ate with o

2 Emergung Conires

ikl conammers bab maaly due to
the prowing bovieg pawer of the upper
wil ihe g inihlle el conmsnc
Tlits fesk v higher sabes wtio of ujer
prinde compict vehiches il ssles growh
al madiun md apper vehicle sepment
This al=x mmde ool mfachuers
schieve  hagh  prolitibifity  Ubroeh
apemtions m emerzing countres wostly
in Agia. For smemotive mammiactrners m
the dvilipel mations, e jger clas
vehivle sibes e emerging murkets
have boom 0 Bew moome somrce is e
upper class products were imprrted frons
fhe industrsafined coantries und wid in the
emerging nsirkets: keeping profitabilie: of
aperitions ssch 3 vehiche production sl
expart w mio muesficiuens’ bome
wommtries bigh

The positioeang of e emerping
comitries b e plobul vebcle production
vl B et s 15 Bucvannise it
it ncnsmsingly  dedoliee
emerging couniries ga Sow |shor cost
production anid export bubs for vehsckes,
major companets mul vehicle pants
Commities with i cestain population sl 5
certain mmket size sl bt neghbong

exprnt hubs for the glabal market as thess
consTics nn gmies cconony of seale
o W begiinig of prodsctin liunch,
As these cowntries are b ulilisad as
supply centers of low ool vehiche aml
vehacle prts, ey sl stunislses demanils
i other ancpig markels, Therufire,
vebicle  productin  voloue I e
emerping  countries fus potentad
expand prior b vehicle mles volmne in
e emrgig nakels. Abougd s
production of medun wnd uppe clus
velhicks b expeoted 10 renmin @ e
developed mations ax tbelr nuitkels ane
Bgger und ke fmetions i pars
development und  rebacle  peoductio
remum there oo, the prodection and
development of ewry chiss congact
vehickes okl Gomp ety
veliches, Bolh of whigh luve strong
ool o the gy narkes,
mcvitildy shilbs from the desclopod 1 the
i coniiires

I ey b it competisiveness in
the glohal muismotve ndesry o the
futare,  ausomotive  manibsimers oo
il it vk ugs prociicr plannisg and
development plans coverimg Dol U

runpieg from e mms wlee compcts
1o e medinm-Fuge. upper, hixury ol
miche psdicte il development of he
ghobal sipmeic produces for fh global
kit aund i developeman of exdlusve
pndiicts mecting cettuin kol demunis
e g o sidebyside. The development
ol exchsive products fie vestem nmrkets
oy requines o moet murket mesds thene
bt develapment of exclusive rodicls
fr b portais omenzing skt alsy
Foquines W mect conditions such as kwer
P, poor ol conditives sl ceomane
performance o the murkets. Alosg wills
medting  dhes:  dowands, s
mamficteers are also sequised o e
potetmbly growing prosduc develogment
denande Therefiore, it is vitul b aechieve
law cost production stusnire, which |
stronghy’ requsmes) for Ibe ceerping markel
eclusive  products,  beo ilogrsting
st and optimbziog product line-ups
Wi e aken, Abas reugisived fior ol
msambacturers i3 m abdity b coonlisabe
business resoswces oo oul ol group
einspanics i under o cnhame ool
competitivenss ol global  product
Niti-ngrs 18 & Wil

-
14

Regran: Ratio of

(Actuad: 1899-2007 fForvcast: T008-2015)

o

U
P ) S ORI N 1O 0RO ST 1SR UK 0001 001 2002 oK 30014 S 2000 067 J001K 3000 2010 261 1 J007 2001 0148 w18
[

Hemergztoge Connteses (3}

@ Famity Car: Once & Luxury lbem but

ow a Commodity

Fimerging vounsres Jike Asin comiries
liave boa wittessing motiiention begi
& (b esonamy in the ame has ey
prowdng ainee the caly 20000 In miajer
Asim coumrics, whetd & mowncyele is
108 848 BppGRLE o of ninapartation
becuuse ot nrsds weather conditians sch
b cntmans huat pnd enkd, sk of used
wehicles mul sgrcufuml  squipments
nereisel as ey sebvitismis] deimarads fior
peaphe’s mohily md cage distibution
Gice (ke cwly MO0 i energing
COUNIMER.  Varows  aummotive  (inme
jrrogrems Bave been imtroduced as interest
vates wee kept relatively low glabally.
s this tromd has been changing vehicles

Conulation of Vesica Possession por 1,008
[

Wil P o |08 B
il

iy

ouly for wealily el o eomsumer ilems
utfoedable even for modien  class
commmmers This 15 sppesent espeoinlly
aller J002 when emensing ecooamics
starten] achieving rapid grovih il this
pve T 0 merceses of  vehacke
possession in gach country

Chim warked  sewsrkable  vebick:
pmsession incresses. Clunrmecd progress
of veforme el openmngnp connomee
policy amd sdoplion ol

slow  gompansd 00 fE ecnnomis
peetarinmice s e vebicke possesson had
ety renshied o comn keved damng the
tine of the firmer plmsed ocondmy.
Comgries with b wehiele possssion
compirl o el meome per capit Jevel
e Singapore, Vietmm and Taowae Iy
Sisgapore, the governinen! {5 cotrollisg
AraiTic by limitisg vehiche possesson due
o owmall lanl wres e Vietam s
Tuiwan, ] tursd

mvestnent snlmds on he hack of
Chinu's purticiption in WICH st the end
of 2001 gove forvign fimms trust i the
coumry and anmiied flows of beipn
copitils As the resilt, vehiche siles and
Poasession meemed drsiratls

The meriss of vehiche possessan in

Lo I

vebicley take ver sl far
vt mubility detramdi

Coumtrics with high vebicle poasisssion
compared 10 e imeeme per capiia leved
sto lhe Cioch Republic, Poland s
Malevain. Flows of modestly priced med
vehiched frun seighbating conntrivs sed

Poophe and GDF por Capita in Emarging Countriss
12003 | 2047)

[re
1y O 3
gt

(41 Emerging Commiries

atributed o e velilele possession than
e sverme  biemme  uml  vehmte
assgmmon commelation

Altbssugh comiries with low vehicls
possesdon ol lange  popalston can
expat e fubwe prowth of vehicle
possessaan, 1 does ool simply men that
velicle  popaldice  icreses e
pummmleed bermse vehicks demands e
concentrnled in cities, amd cising sow
wrailic jamss dd parking spece diistages
m sume comries While (he bl
transpariation i devaapiug cousnes is
pectally pocr, prmduml e of
vehick pussemive o expested s
demsnds  for (e personsd  mobilay
incremsss s whale,

©Sales Increases of Existing Models
and by Middie Class Consumars.

Comelation between new vehicle seles
mil e level shighely differs fom
the mtie between vihicke possesson aml
ineame kevel While vebdcle possessan
i mosth inflienced by ecanomic
sruwtame

minreveles. agricwlivenl velicles and
wonvertsl  vebacles wilh  second-hmmd
paria takes over free persanul mability
emunis, whish are supposed o be filled
willy vehicles. s has grest impoct an
mew vehicle sles Conmmen imnge
sl rccagtiifion of Bese coenplempntary

mnal stbes performunee of products which
wtialy mokility <demmds, new vecle
saler mne ifhimoad by may other
fhetoes.

MNow  veliche  mles  ame  largely
ifoereed by whether the  coumiry
penmits impon of used vehicles or not,
whetler (e counsry hin steict vehicle
insgesting sl or i

o Fress have grent influence
on pew vohicle sibes as well

Folicles on used vihiche mmposts i
wnierging counleies, specially policies
it ei-ol-daied usad vehichs anpatts
from the developed Wt énserping
contitres, furve famscisee: gt on pew
vehiche sibes. Fvery time the segulitions
were bonsenied o Tighlencd, e emsarymy
womizics hove e o erse sl Gull of pew

Carrelation of GOP per Capita and Vehicle Sales per 1.000 People in Emerging Countries

Velads S Ve 1300 Puiphe
™

L (i

VL
Tt g A

AN

fimeryie Cowtries. 151




	新興国戦略車（おもて）
	新興国戦略車（うら）

